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Public policy is an important means of governance in the country's political life. 
Public communication is the decisive factor to achieve public goals in the mediated 
society. In the contemporary society of highly-developed information and technology, 
new media, with essential difference from the traditional media, change the media 
condition and bring political effect of the spread of public policy through its digital 
technology, interactive communication, mass content and easy inspection. In response 
to the challenges of new media, government at all levels in China construct new 
media platforms like websites and micro-blogging, set the agenda with new media, 
make a positive exploration on interacting with citizens about government image 
construction, public opinion monitoring, network politics, information publication and 
crisis response. This thesis discusses public communication strategy on the 
background of new media. The main contents are summarized as follows: 
1. Analyze the relevance between public policy and the mass media as well as 
the urgency of contemporary public policy communication. Study the role of mass 
media in policy transmission process. 
2. Discuss the relations between public policy communication and new media. 
Taking micro-blogging as example, analyze its huge effect on public policy 
transmission in instant information communication, social network communication, 
One To N To and second interaction. 
3. Comb policy transmission’s position in public policy. The mass media 
activities have filtered through every corners of the society. It is an important vision of 
governing capacity and plays a decisive impact on public policy system.   
4. Reveal the opportunities and challenges brought by the spread of new media 
of public policy communication. Research the present situation of using new media in 
the process of China's public policy transmission. Study the major achievements and 
shortcomings of public sector’s using new media(taking micro-blogging as example) 
to promote the government’s information disclosure and transmission, establish the 













5. Come up with using-ability-improving strategies of new media transmission 
of the public policy. Learn the experience of American. List the suggestions of system 
establishment, concepts restoration as well as comprehensive application of the new 
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3 拉雷·N·格期顿：《公共政策的制定—程序和原理》，朱子文译，重庆出版社，2001 年版 















Degree papers are in the “Xiamen University Electronic Theses and 
Dissertations Database”.  
Fulltexts are available in the following ways: 
1. If your library is a CALIS member libraries, please log on 
http://etd.calis.edu.cn/ and submit requests online, or consult the interlibrary 
loan department in your library. 
2. For users of non-CALIS member libraries, please mail to etd@xmu.edu.cn 
for delivery details. 
厦
门
大
学
博
硕
士
论
文
摘
要
库
